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Through its policies and in its day to day work, the college is committed to promoting equality and fairness 

and combating discrimination. This applies to everyone, regardless of gender, racial or ethnic background, 

disability, religion, sexual orientation or age and embraces the college’s legal responsibilities.  
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Pricing Policy  

Worthing College  
  

Mission 

To inspire, build confidence and prepare you for the life you want to live. 

 
 
Vision 

“We’ll believe in you” 
Whatever your background, identity or experience of learning to date, we believe in 
you. We will support your achievement and success. 
 
“We’ll take you further than you expect” 

You’ll have the opportunity to choose from the widest possible range of courses in one 

place and we’ll stop at nothing to connect you with the best university, employer, or 

apprenticeship for you. And if you’re already working, we’ll help you to keep 

developing and growing. 

 

“We’ll provide an inspirational environment for you” 
You’ll experience a warm welcome from our community. You’ll grow in confidence, 
resilience and be ready for progression to the next step in your life, whether that’s 
further study, the world of work or your own unique adventure.  

 
Values 

 
For us to succeed in our mission and vision, the College has shared community 

values which help pull us together to act in agreed ways as part of an inspirational 

community: 

 

We listen intently to the voice of those we serve and show unending commitment to 

continuous improvement and innovation. 

 
We engage fully with the needs of the local community, employers and universities so 

we can secure your achievement, success and progression.  

 
We respond quickly, so we’re always able to give you the best support, information, 

advice and guidance, just when you need it. 

 
We celebrate together the successes and diversity of our community. 
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Purpose of this Policy  

  
To ensure that prices are set consistently, fairly and with transparency across the college.   

  

Policy Statement and objectives  

  
The pricing of learning, training or services to individuals, employers and organisations are set 
to ensure that the College is able to at least cover full costs and make a contribution to college 
overheads.  The college is a not for profit organisation; however to achieve the college’s aim of 
ensuring excellence in delivery of these activities and the environment in which the activities 
take place, sustained investment in resources is required.   
  

The College is committed to ensuring that service users understand the following:   

 The different elements that make up the overall price  

 When and how the fees are payable  

 What optional extras are included in the price  

 The regulations imposed either by external bodies or by the college itself with regard to 

any concessions  

 The college’s refund policy  

  

1. General  

  
Prices are determined by:  

  

1.1 Direct cost of delivering the service  

1.2 Indirect costs which include contribution to overheads  

1.3 The market forces operating within the sector.  

1.4 Subsidies from the Government or any other source  

1.5 Opportunity cost or benefit  

1.6 Other services  

  

2.  Pricing  

  
Any prices quoted shall be done in writing   

  

College fees are in general paid in advance.  By agreement this may be by invoice allowing 

users to benefit from the 30 day credit terms  

  

3.   Refunds  

  
The college operates a no refund policy for cancellations   

  

Where a customer wishes to claim a refund on the grounds of quality they must follow the 

complaints procedure  

  

Where a course is cancelled by the college, prior to the start date, a full refund will be made in 

the same mode as the payment  

  

4.    Payment method  

  
Payment is required as agreed and may be by BACS, cash, cheque, credit card or debit card   
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5.    Areas where prices are reviewed annually  

  
5.1 International students  

5.2 Business courses  

5.3 Other adult courses  

5.4 Lettings  

5.5 Nursery fees  

5.6 Fees and charges for home students  

  

The timing of the review varies for each area   

Nursery fees  Normally reviewed in the autumn term for 
implementation the following January  

  

International Student Fees  Normally reviewed in the autumn term for 
implementation the following academic year  

  

All other areas   Normally reviewed in the spring term for the 
following September, subject to relevant 
timescales and notice periods e.g., with hirers  
  

  

The prices for both college shops are reviewed more frequently but are still based on the pricing 
factors shown under 1 above but prices are only recorded at the point of sale and not reported 
more formally    
  

All prices are approved by SMT.   

    

Other related policies  

  
Fees and charges policy 


